SAMPLE MEDIA RELEASE

To be printed on your organization’s letterhead

For Immediate Release

Date

Media Contacts:

Name

Organization

Phone number

(Name of organization) Launches National Campaign to Increase Youth HIV Testing in  (community name)

(City, State)—(Name of organization) announces the launch of the You Know Different campaign to increase HIV testing and test retrieval among youth in our community. While the overall rate of HIV transmission is falling, it continues to rise among people age 13 – 24. And, youth of minority races and ethnicities are at even higher risk – more than half of all HIV cases reported in youth are in African American youth. Include statistics for your local community. 

The campaign kicked off today with a testing event at (insert location). Those who are not aware of their HIV+ status, they may unintentionally spread the disease. That is why encouraging testing and test retrieval is critically important in the fight against the spread of HIV. 

Quote from someone at your organization that stresses why the campaign is important to your community, and why people should care. Perhaps: “There are many reasons why HIV is spreading so quickly among youth, but fear and/or low awareness of their risk are the primary reason that many youth do not get tested for HIV. 

Include information here about your organization—who you are, what you do, how people can join.  

For more information about the You Know Different campaign call XXX-XXXX or visit www.YouKnowDifferent.org.

###

